


中國文化大學教育部高等教育深耕計畫成果紀錄表

	計畫名稱
	高教深耕計畫A4-4 提升學生國際視野，強化國際移動力

	具體作法
	本課程授課方式，採取國外知名大學的預錄線上課程，由本地教師帶領學生進入專業知識，採用預設討論題目進行課堂討論和學習，預錄課程使用語言為英文。

	主題
	International Marketing and Brand Management 國際行銷與品牌管理

	內容
（活動內容簡述/執行成效）
	主辦單位：全球商務學士學程
活動日期：109/11/17-12/15
活動時間 : 9:00-12:00
活動地點：大典館312 
主 講 者：黃雪梨
參與人數：  33 人（教師 1 人、學生 32 人、行政人員 0 人、校外 0 人）
內    容：The course includes three concepts of brand management as following,
1. Explain the traditional notions of branding
2. Critique the changing market conditions for brands
3. Explain a new approach to branding 
[bookmark: _GoBack]11/17 
1. Demonstrate how brands create value
2. Explain why brand valuation is not the same as the value brands create
3. Design a strategic and cross-functional brand
4. Learning result and sharing 
11/24
1. Analyze brand experiences as the basis for differentiation
2. Design brand experiences, as different from products and services
3. Evaluate pricing as a differentiating brand experience 
12/8
1. Design human resource brand best practices
2. Develop a model for engaging employees with the brand
3. Practice the ABCs of behavioural change
12/15
1. Demonstrate how brands create value
2. Explain why brand valuation is not the same as the value brands create
3. Design a strategic and cross-functional brand
4. Learning result and sharing
執行成效：This module covers the following topics including how brands create value, why brand valuation is not the same as the value brands create, how to design a strategic and cross-functional brand dashboard. As well as the lecture videos, you will also be learning through interviews with David Haigh, CEO of Brand Finance. 
11/17
The module of this week introduces of the concepts including traditional notions of branding, changing market conditions for brands, and a new approach to branding. According to this online lecture videos, the students also learned through interviews with brand practitioners such as Bethany Koby, Director of Technology Will Save us and David Kershaw, CEO of M&C Saatchi.
11/24 
The course of this week covers brand experiences as the basis for differentiation including how to design brand experiences, as different from products and services, and pricing as a differentiating brand experience. According to the lecture videos, the students also had learned through interviews with brand practitioner Hub van Bockel, an independent consultant and author and with Professor Bernd H. Schmitt of Columbia Business School. 
12/8
This module covers the following topics including how to design human resource brand best-practices, a model for engaging employees with the brand, and the ABCs of behavioural change. As well as the lecture videos, you will also be learning through interviews with practitioners Helen Edwards of Passionbrand, Richard Hytner of Saatchi & Saatchi, Tanya Truman and Nik Allebon of Lush. 
12/15
This module covers the following topics including how brands create value, why brand valuation is not the same as the value brands create, how to design a strategic and cross-functional brand dashboard. As well as the lecture videos, you will also be learning through interviews with David Haigh, CEO of Brand Finance.
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	Professor Nader Tavassoli as lecture of this course introduces and explain why brand valuation is not the same as the value brands create
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	Students were interested and concentrated in watching this online course.

	
	[image: ]
	Students present their learning result and report their understanding.
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	Professor Nader Tavassoli as lecture of this course introduces and explain why brand valuation is not the same as the value brands create
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